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Faced with dwindling resources and the challenge of climate change, 
companies are seeking to enhance production while consuming fewer 
resources. At the same time, consumers are altering their behaviors by 
seeking local production or bulk buying products. Retailers, as boundary 
spanners between consumers and producers, have a major role in initiating 
change and sustainable development. 

Part one of this book analyzes the sustainable development practices of 
retailers within and between different European countries and presents case 
studies that consider best practices on this topic. 

Part two underlines the challenges faced by European retailers in the wake 
of societal and technological changes. The consumers? role and their 
sustainable development practices are analyzed to understand the impact 
on retailing and the main risks for retailers. 
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